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Web UX analyzed our current blogs to understand
how they currently work and any opportunities to
improve

|With Splunic

2arning Based DGA Detection with a Pre-

We focused on many aspects of the blogs experience, e
to name a few: e B

Navigation throughout the blogs experience
Information architecture

Blogs categorization and tagging

Overall page design, look and feel
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Current state heuristic

Homepage

https://www.splunk.com/en_us/blog

1. Header

Headline is small and easy to miss. It's current copy
(“Splunk Blogs - Turn Data Into Doing”) is outdated and
doesn’t communicate value of the blogs very well.

Cards are buggy, some don’t show blog headline, others
are truncated

Has a feature section which is seems to be reserved for
the most relevant blog posts

Displays 6 featured blog posts, with one large one being
the spotlight post

Splunk Blogs - Turn Data Into Doing

Customers Demand Interoperability and Open...

Monitoring RPA Deployments...

Stay Connected: () () (@ @ @ @

Nothing PUNY About OpenSSL.

Introducing Automatic UL...




Current state heuristic

Explore Blog Posts:

Time b 4 or Category v or Author o

E=NAMIVI W WIWVEe I W L

(o v Category

Homepage - filters -

November

https://www.splunk.com/en_us/blog October ey et v Author
S Security Juliana Vida
2022 . .
Tips & Tricks . . )
1 Filter* zz:: .conf & SplunkLive! Kriss Delglmeler
' 2017 ) IT Jane Wong
. T 2016 Part
- Top fllte_rs. time, category, author. Do these _ s L:;::mp Matthiss Maler
really align with how users would be searching 2014

Splunk Life
through blogs? 2018 -

2012

- Time filter is missing certain years and months i

2010
2009 a He

« Category: we can align w/ new resources or 2008
Data Insider taxonomy 2007

2006

Authors filter does not list all authors - do users 2008
really search for blogs by author in this context? =

2. Filter Results
« Many blog titles not shown, just “...”

DevOps
Platform
Industries

Splunk for Good

* Images not always very communicative and are
quite small, especially for those that include text
or dashboards

* Inconsistent styling of author headshots

* Splunk socials randomly placed in the middle of
filter

*See Notes for recommendations



Current state heuristic

Homepage

https://www.splunk.com/en_us/blog

1. Social Share

* Users are able to see most recent twitter and instagram
post

* Links to our Twitter and Instagram accounts

2. Additional Blogs
« Many blog titles not shown, just “...”

* Images not always very communicative and are quite
small, especially for those that include text or
dashboards

* Feels out of place, why are we putting articles here?




Current state heuristic

Category Page

1.

2.

3.

Header
« Title
— Not aligned with featured cards
— Small and can be easily missed

— Seems like there is more spacing between the
title and nav on the category homepage than the

main home page
— Social media call outs
 Featured Cards

—  Creates hierarchy using size of card
—  Cards contain Category(eyebrow) and Title of

blog post

Blogs consist of:
* Link to category homepage

*  Picture of Author (not always present)
¢ Author name
+ Date

* Blogs appear to be order by most recent

Tags
*  There are a lot of tags
* Ability to expose more tags
* Tags get cut off
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Current state heuristic

Blog Post

T

The Holiday Season Is Around the Corner, Are You Ready?

What Is a Custom Threshold Window and How Do | Use It?

Create Custom Threshold Window E]

Header
 Title

— Eyebrow text is extremely small and can be easily missed

IT Operations

The Holiday Season Is Around the Corner, Are You Ready?

BOdy ‘~'~"_""j<~“-f-"~
* Author title, image, and date e

«  Social media icons (sames as the one found on category
homepage and blog main home page

Author Section
«  Contains a bigger image of author

Annette Sheppard is the Director of Product Marketing for Splunk's AlOps solutions.
Interested in both human-centered design and the enormous potential of Al, Annette

Annette Sheppard loves working with customers to learn how to make their lives better. Annette holds

*  Name and Social media
»  Description about the author
Tags
Related Post
*  Number of related blogs is more than related blog main blog home

enjoying in the great outdoors

Related Posts

"
SysAdmins, You Are Not Alone

page Sy et ek 18,2018
*  Some author images aren’t showing )
Why Apache Pulsar? Part 2
«  Ordered from most recent to oldest —

"
Recap: Splunk at IT-SA in Niirnberg

an MBA from Duke University and BS in Design and Environmental Analysis from
Cornell University. Outside of work, Annette can be found playing with her mini
aussie, teaching glassblowing (her first career), reading, wandering museums, and

Related Posts
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Current state heuristic

Navigation

SPLUNK ON TWITTER SPLUNK ON FACEBOOK SPLUNK ON LINKEDIN SPLUNK SITES

SPLUNK ON YOUTUBE
SPLUNK ON SLIDESHARE

SPLUNK ON INSTAGRAM

1. Footer
«  Different from Splunk.com footer

* Link to newsroom and events page
*  Social media for Splunk pages
*  Links to other splunk sites

splunk>

2. Navigation Bar
* Blogs nav design doesn’t match splunk.com nav design

«  Categories, authors are flyout menus, have to click on
them to open. Subscribe is a link to a form page

3. Author Flyout
+  List out some authors
* How are the authors in the flyouts chosen? C-suite?
* Contains a gated asset
* Link to all authors

4. Category Flyout

* Items are the same as the filter except “Learn”

spIunk> BLOGS

The Essential Guide to Machine Data

splunk> BLOGS |

CATEGORIES X

00

amazon
webservices

e -

00000

Splunk Cloud on AWS




Current state heuristic Sitemap (based Off URL StrUCture) BPLUNK INC.

Current state
sitemap

Figma »

There are 2 ways of organizing and collecting
blog posts: categories, that map to URL
structure and are accessible via top nav, and
tags, which map to topics can are accessible at
the bottom of blog posts, bottom of individual
category pages, bottom of search page results,
and bottom of individual author pages

To prevent more future maintenance and
duplicate pages, we’d recommend exploring
consolidating tags and categories into one
single tagging system.



https://www.figma.com/file/FqNXGNd7iMQxftm4ibIO8E/Blogs-Redesign-Workspace-11%2F8%2F22?node-id=21%3A59&t=Zh0omZBWAtLgCf9k-1

Competitive

Heuristic




Competitive heuristic:
overall blogs
experience

Web UX analyzed several competitor blogs
experiences and identified opportunities that we could
potentially incorporate into the redesigned Splunk
blogs experience.

We focused on many aspects of the blogs experience,
to name a few:

Navigation throughout the blogs experience
Information architecture

Blogs categorization and tagging

Overall page design, look and feel, and
interactions

© 2022 SPLUNK INC.
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Dynatrace Blog

Editor’s picks
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The role of customer
service during an

Dynatrace Zendesk

ContentKing

Academy

Resource Center
. plore new
customization

options for New Relic

A dashboards
Solutions. B n ''''' e
I .. A
Elastic Sumo Logic New Relic

Splunk > turn data into doing’



Competitive heuristic: overall blogs experience

Summary and Recommendations™

For Splunk’s blog

Consolidate tagging and categories into one single tagging system. Audit
existing categories and tags, identify which we want to keep, which we
want to remove, and which are considered priority tags. Match tag
taxonomy to splunk.com taxonomy as much as possible. Work with UX to
create a hierarchy of tags (no more than 2 levels), and explore a mixture
of filters, tag pages, and a blogs-specific IA to communicate this
hierarchy and tagging system.

o Who we thought did this best: Zendesk, New Relic

The homepage should be a dynamic, interactive, engaging, and fun
editorial experience that speaks to our brand personality. It should
showcase featured blogs and give an overview of our tagging system,
communicating what topics are available.

o Who we thought did this best: Zendesk, Elastic, BMC, |IBM
Research

Tag pages (or category pages) should be accessible via the
blogs-specific navigation, clicking on one of its respective tags, or via any
other in-page link on a relevant splunk.com page. These pages should
have a short header (title and subhead), showcase a few featured blog
posts, then present the full collection of blog posts for that tag.

o Who we thought did this best: Zendesk, BMC, Elastic

Not every tag page needs to be in the blogs-specific navigation. Design
this navigation after fleshing out the tagging system/hierarchy.

© 2022 SPLUNK INC.

*These recommendations are
moreso to frame further
research and exploration.
They can be morphed into
hypotheses to be
tested/validated in qualitative
user testing.

Blog posts should use a mixture of ways to break up the body content to
make it more dynamic and easier to digest, preventing them from being a
wall of text. Options include pull quotes, outlined or colored boxes, promo
bands, images, etc.

o Who we thought did this best: ContentKing

Blog posts should utilize the left and right rails to provide a contextual
experience that can present in-page anchor links, a guide to other
hyper-related blog post, a gated promotion, or additional contextual
information. UX to further explore this area

o Who we thought did this best: Zendesk, BMC, Datadog,
Dynatrace, IBM Research

Allow link-sharing for each headline within a blog post’s body, so users
can easily share a section of a blog post. UX to explore relationship
between this potential sharing scheme and tweet this functionality

o Who we thought did this best: ContentKing

Author pages should include a photo, short bio, relevant socials
(LinkedIn, especially), and present blog posts written by that author. The
short bio should also be included at the bottom of blog pages.

o Who we thought did this best: IBM Research

Splunk > turn data into doing’


https://www.zendesk.com/blog/
https://www.sumologic.com/resources/blog/
https://www.zendesk.com/blog/
https://www.elastic.co/blog/
https://www.bmc.com/blogs/
https://research.ibm.com/blog
https://research.ibm.com/blog
https://www.zendesk.com/blog/tags/customer-service-metrics-data/
https://www.bmc.com/blogs/categories/devops/
https://www.elastic.co/blog/category/company-news
https://www.contentkingapp.com/academy/google-remove-urls/
https://www.zendesk.com/blog/help-desk/
https://www.bmc.com/blogs/secure-server-room/
https://www.datadoghq.com/blog/securing-cloud-native-infrastructure-endpoints/
https://www.dynatrace.com/news/blog/what-is-site-reliability-engineering/
https://research.ibm.com/blog/quantum-safe-crypto-standards-roundtable
https://www.contentkingapp.com/academy/google-remove-urls/#when-content-shouldnt-remain-accessible-to-visitors
https://research.ibm.com/people/mike-murphy

Competitive heuristic: overall blogs experience

BMC

https://www.bmc.com/blogs/

Opportunities

1.  Homepage presents a number of ways to browse blogs: by popularity,
by category, editor’s picks, and educational guides

2. Simple, one-dimensional blogs-specific sub-navigation that houses all
categories. Uses a blogs-specific logo to add some brand personality

3. Simple category pages with a spotlight post, popular content section,
and recent posts section

4. Many blog posts use the right rail to house a collapsible, sticky guide
that links to hyper-related blog posts, adding a 2nd level of hierarchy
specific to a small collection of posts (see Zendesk as well)

5. Blog posts can have multiple authors, reflected at the top of the post
and in the “about the author(s)” section

Things to avoid

1. Promotions in side rails look like 3rd party ads rather than in-house
promotions

2. Some blogs are presented in bullet lists under other blogs posts cards,

making them easy to miss and not look like links to other blog posts

bove . { B bme

Solutions Products Partners Support & Services About BMC

bme AIOps BMCBeat Cloud DevOps Innovation ITSM  Mainframe

BMCHest Coud  Deops Imowton ITSM  Mainframe  Workoad Aomation  More  Stme  Q

Securing Data Centers & Server
Rooms: Goals & Best Practices

=

-3325%—;--

wwwwwwwwww
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About the author

Muhammad Raza

Raza is a Stocl -based technology consultant working
with leading startups and Fortune 500 firms on thought leadership

branding projects across DevOps, Cloud, Security and loT.

By
About the author

Chrissy Kidd

Chrissy Kidd is a writer and editor who makes sense of theories and new
developments in technology. Formerly the managing editor of BMC Blogs,

3 € Lot BAOC et Certrs you can reach her on Linkedin or at chrissykidd.com.
rm—. Blog post
E==n Splunk > turn data into doing

Homepage


https://www.bmc.com/blogs/categories/aiops/
https://www.bmc.com/blogs/secure-server-room/
https://www.bmc.com/blogs/

Zendesk (homepage and
IA)

https://www.zendesk.com/blog/

Opportunities

1.  Dynamic blogs homepage that shows featured posts of their
primary 3 categories

Vibrant, fun, playful photography that shows brand personality

“Editor’s picks” section on the homepage makes for an editorial-like
experience

4. “Browse by topic” section on the homepage that links to highly
informational blog posts (data-insider-like posts)

Includes how long it takes to read a post in post information

Effective cross-tagging, allowing blog posts to be discoverable from
multiple places and shows specifically what topics one blog posts is
related to

7. Effective 2-level hierarchy of tags. Use of blog navigation flyout
menus and breadcrumbs do an effective job of communicating tag
hierarchy

o  Clicking on one of the blog nav options (service, sales, or
culture) leads to a level 1 tag page.

o  Clicking on one of the sub-options in a flyout menu leads to a
level 2 tag page. Same design as a level 1 page.

Editor’s picks °

wmersaon Whaiasos

.
7 o

\ —

The role of customer
service during an
economic downturn

Guides, research, and more

TN
“ﬁ‘

Success st tories

How-to guides

ZendeskBlog Service  Sales

Customer engagement

Metrics and data

© 2022 SPLUNK INC.

I [

EATURED ARTICLE

Trends and insights
Customer support management

Customer support software

B ARTICLE | 18 MIN READ

Sales performance
management 101: Definition
and strategies

A sales performance management
process enables you to analyze and
actualize your business’s progress
and move you toward success.

e % 3
experience
Navigation

B ARTICLE | 16 MIN READ &

What is outbound sales?
Guide to best practices and
strategies

Explore the benefits of outbound

sales and learn how you can
implement winning outbound

strategies for your team.
LEAD GENERATION SALES STRATEGY °

ﬁ saes sraateoy

Browse by topic

Want to take a deeper dive?
We've got you covered.

Homepage

Customer service Ticketing system
Help desk Chatbots
Messaging platform Callcenter
Knowledge base Live chat support
Sales pipeline Sales management
Sales process Sales strategy
Sales CRM Lead management
Sales analytics Sales technology



https://www.zendesk.com/blog/tags/service/
https://www.zendesk.com/blog/tags/customer-service-metrics-data/
https://www.zendesk.com/blog/

Zendesk Blog

fffffffffffffff JPLUNK INC.
Competitive heuristic: overall blogs experience -
Service > Metrics and data

Zendesk (tag and blog

Metrics and

post pages) e

ZendeskBlog  scvice sdes  cutwe

experience

Tiere are & few ways you can win your customers’ oyalty

(@ Behelpful

What every SMBretailer Research shows that nearl half of customers would
should put on their wish Service » Repeat customers
list

https://www.zendesk.com/blog/

B ARTICLE | 6 MIN READ

Opportunities

Return customers: How to keep them

ing back f
1. Level 2 tag pages have breadcrumbs at the top to coming back formore

communicate hierarchy and provide orientation

Repeat customers come for your product but stay for the experience. Read
ontolearn how toidentify and gain repeat customers.

2. Tag pages have a clean and easy design: short and
descriptive header, one spotlight post, then straight into the
full collection of posts for that tag

3. Not every single tag is in the blogs navigation. Some tag
pages are only accessible from clicking on tags on blog posts

4. Blog posts have a guide in the left rail that links to
hyper-related blog posts. This effectively adds a 3rd level of
hierarchy specific to a small collection of posts. This is could
be improved by becoming sticky

5. Some blog posts have an SEO-focused section that answers
top of mind user questions

6. Blog posts have a horizontal line that fills up as you scroll
through the blog posts, indicating how much is left to read

Crampions : Whatis arepeat customer?

Repeat customer and return customer are different but related terms.

Level 2 tag = == YoinDo@
page r ‘ eter - o How do youidentify arepeat customer?

Enter the fold

Customer data enables a business to identify a repeat customer. For example, customer loyalty metrics


https://www.zendesk.com/blog/tags/customer-service-metrics-data/
https://www.zendesk.com/blog/5-secrets-encourage-return-customers/
https://www.zendesk.com/blog/

ipn . . . Content Features Solutions Case studies
Competitive heuristic: overall blogs experience o o

‘ Fechnlc / SEO Fundamental

Is your non-indexable
content still non-
indexable?

How to Remove URLs from

ContentKing Academy

. % How to remove URLs from Google in short
https://www.contentkingapp.com/academy/ P e e
sometimes the exact opposite is needed — removing URLS
from Google

Start your free trial
NO CREDIT CARD NEEDED

For instance when you're battling outdated or duplicate FRUSIED B ST HE BEAT
O o rtu n |t| es content, an indexed staging environment, or indexed pages NETELX A
Whatever the situation is, with this guide you'll be able to
quickly remove the URLs from Google!

1.  Homepage color coats primary categories for easy differentiation

Table of contents

2. Breadcrumbs at the top of blog posts provide orientation and
communicates topic hierarchy

» Introduction
» How to remove URLs with duplicate or outdated content

» How to remove staging environment URLS

» How to remove spam URLs

3. Tags on blog posts are large and different colors to differentiate
topics

» How to remove URLs with sensitive content

» How to remove t's not on your site
» How to remove images from Google Search

» Conclusion

4. There are section-specific table of contents with anchor links that

€
A quick note on terminology Y
Moving forward, when we use the term “logs”, we may be
referring to any of the following:
Traditional access logs on Apache/nginx
CDN access logs

Logs constructed on-the-fly using CDN edge workers It's
important to note that logs constructed using edge
workers are a stream of logs, rather than the traditional
access log files

Useful resources Q

Interview with Dan Taylor about doing Edge SEO

Th f 2 loa fila ol

@ Important

The user-agent strings that you find in your log files have
nothing to do with the robots.txt user agent or the user agent
used in robots directives to influence crawling, indexing, and

link to sub-sections, as well as the overall page table of contents

Here are the most common situations where you need to remove
URLs from Google quickly:

5. Blog posts use a mixture of different promotions and boxes to break
up the blog content, making the page more dynamic and easier to
read through

You're dealing with duplicate or outdated content

2. Your staging environment has been indexed
Your site has been hacked and contains spam pages

Sensitive content that has accidentally been indexed

6. Every headline in a blog post has a link share option

7. Blog posts have a sticky free trial registration with interactive social
proof (logos change on hover, reviews navigate you to more
testimonials) in the right rail

In this article, we'll take a detailed look at all of these situations and
how to get these URLs removed as soon as possible.

# How to remove URLs with duplicate or
outdated content

Having duplicate or outdated content on your website is arguably the

Things to avoid

1. No imagery on the homepage or category pages, however, they
seem to have an extensive and well-branded icon library to
differentiate blog posts and topics

All screenshots from a blog post

= serving behaviour.

However, well-behaving crawlers will have their unique
identifier (e.g. “Googlebot’) present in all three to allow for easy
identification.

Once you've implemented the redirects, still submit the
old sitemap to Google Search Console as well as the
new one and leave it there for 3-4 months. This way,

Google will pick up the redirects quickly and the new
URLs will begin to show in the SERPs.

[ Andy Chadwick, SEO Consultant, Digital Quokka &

uuuuu

ped

<h1><img src="logo.png"></h1>

Your H1 heading can match your page title, but it doesn't need to.
Visitors are much more likely to notice your H1 heading than your
page title, so always prioritize making sure your H1 heading makes
sense for your visitors.

<titlesWhat are HI-H5 Headingsre/titles v
<n15HI-HS Headings explanede/hi>

Sp Frequently Asked Questions E_'

® Hiheading explained in detail



https://www.contentkingapp.com/academy/google-remove-urls/
https://www.contentkingapp.com/academy/
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Competitive heuristic: overall blogs experience

5 reasons IT leaders need vector search to
improve search experiences

Elastic ==

https://www.elastic.co/blog/

Opportunities

1.  Clean, organized, editorial-like homepage that first presents top overall
blog posts, then provides an overview of each top category with a few
featured blog posts for each

2. Though it’s not a defined category in the sub-navigation, there’s a defined
space for releases on the homepage, presented in an attention-grabbing
column adjacent to the news section

3.  Clear hierarchy with blog post typography

4. Dropdown menu in blog post header that allows users to select a
language, accompanied by share and print options

Things to avoid

1.  The category pages in the blogs-specific sub-navigation are the only
mechanism of refinement or organization of content — no present
tagging or filtering scheme

2. Author pages don’t include a short biography, potentially harming the
author’s credibility

Blog post page

Splunk > turn data into doing’

Homepage


https://www.elastic.co/blog/introduction-to-esql-new-query-language-flexible-iterative-analytics
https://www.elastic.co/blog/category/technical-topics
https://www.elastic.co/blog/author/shubha-anjur-tupil
https://www.elastic.co/blog/

Competitive heuristic: overall blogs experience

IBM Research

https://research.ibm.com/blog

Opportunities

1. Highly interactive homepage that focuses on content refinement and
presentation of relevant topics

2. Different sized cards in the filter creates hierarchy, and creates a dynamic,
editorial-like experience

3.  Homepage filters also act as tag/category pages, keeping all exploration
consolidated into one page.

o  However, this could be restricting and make it difficult to scale as
more tags and contents are added over time

4. Clean, visually appealing author pages that include socials, bio, title,
location, and posts written by that author

5. Blog posts use the right rail to provide in-context notes, definitions, or links
to more info on topics specific to a single paragraph or text chunk

6. Blog posts end with previous and next links, providing a defined user journey
through related blogs

Things to avoid

1.  Tags have inconsistent behavior: sometimes clicking on a tag takes you to
another page within IBM.com outside of the IBM research blogs, rather than
going back to the homepage filter with that tag’s filter option pre-selected,
which can be disorienting. Author tags sometimes takes you to the author
page, or sometimes to the homepage with that author pre-selected as a filter

Mike Murphy
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Leading the future of ->

semiconductors in Japan to power Blogposts
the devices of tomorrow ® )
Leading the future of semiconductors EPL, A
in Japan to power the devices of x_,m

tomorrow

The future of computer chips is being
built in Albany

JENEEIT  1BM’s new open-source toolkit for
' .. simulation

The ultimate tool for data privacy:
Fully homomorphic encryption

@ e B @®
¥ = PR Y
topics, il and authors

20 results for AT Hardware x

[ News © 2minute read

The cryptography standards that will
keep today’s data and systems

.mgg: Ll

The future of analog AT

quantum safe

AT i
Watch: Security experts weigh in on how industry and government

should adopt recently announced post-quantum cryptography
standards.

- ||
T On July 5, at the end of a six-year process, the US National Institute of
Meet the IBM Artificial Standards and Technology (VIS amnouncedfour postuantun
Intelligence Unit cryptography (PQC) algorithm < s

quantum-sae cryptography have been studied on yesrs—and s embedded in

two IBM products—this formal proclamation made hat industries and
e governments, alike, must take steps to keep their systems and data “quantum
safe,” now.

Hardware work

The IBM Research innovations | Open-sourcing analog AT
powering IBM 216 simulation

Toe u what this move to quantum-safe cryptography
thes
£ researcn pr, andi
the PQC stand: able on Sey
Cryptography Standards Tha(wll Keep To daysDat and Systems Quantum

What is
In-Memory
Computing?

Safe.

Moderated by IDC Research Manager Heather West, the discussion with NIST
compme Security Mamemaman Dustin Moody, NxPcrw«ogvaplw

pe B

gdfcmwhlk nd of threats future q

todavsdass ical systems and data, and h ptograp!

ms and data; to what to do about “harvest now, decrypt
! dust d

1BM scientists give artificial The hardware behind analog
neural networks a new look for
neuromorphic computing

- eed to begin depl { throughout

Homepage

their technology infrastructure.

“There are all kinds of use cases where you want to start thinking now about

e road for a long time.” — Joppe Bos,

Blog page


https://research.ibm.com/people/mike-murphy
https://research.ibm.com/blog/quantum-safe-crypto-standards-roundtable
https://research.ibm.com/blog

Competitive heuristic: overall blogs experience

u
Absolutely simple metrics

Platorm  Prichg  Soons  Engineers  Resourcss  Docs

Design thinking: Green fintech
products

3steps for ideating green products

Monitor GitLab with
OpenTelemetry and
New Relic

with Flex
https://newrelic.com/blog
Opportunities I I et
1.  Effective card design that presents blog posts. Includes an image, tag, - s . e ey
headline, how long it takes to read the article, and date published =
o - o ‘mﬁ 1. Widen the target market.
2. Blogs-specific navigation is present throughout all blogs pages. When =~ e G ———
you scroll down, the greater global navigation disappears, and onlythe == S IECIE SRS
blogs-specific navigation remains visible
3. Blogs homepage links to the full collection of blog posts, which is a Sl enesd
search experience with milu-dimensional filters
4. There are 4 primary category pages that each have a one-dimensional
filter, allowing users to drill down into a sub-topic, effectively adding an T
interactive second level of hierarchy within each primary category prevele e e o eatures with acton
5. Clear, easy-to-read headlines and typography within the blog post body  Homepage Shmmm
6. Left rail of blog posts are used to promote a free trial, social sharing, and Luiip e
an in-page table of contents binspire product
7. Clicking on a tag that isn’'t one of the 4 primary categories takes you to a

Things to avoid
1.

search page with additional filter categories, with that tag pre-selected

Pre-selected filters aren’t visible after clicking on a tag J— == Blog post

ble metrics Monitor GitLab with Using Terraform to
OpenTelemetry and New generate New Relic
Relic dashboards from NRQL

eeeeeeeeee

N ke Jata into doing’

Primary category page


https://newrelic.com/blog/search
https://newrelic.com/blog/how-to-relic
https://newrelic.com/blog/search?category%5B0%5D=406
https://newrelic.com/blog

Odnarace

Dynatrace Blog

© 2022 SPLUNK INC.
Competitive heuristic: overall blogs experience

igdynatrace ourplatform v Solutions v Resources v Company v Pricing Support v Login - Q.

What is DevOps orchestration? And
why invest in orchestration tools?

Dynatrace

https://www.dynatrace.com/news/blog/

Opportunities

1. Visuals and graphics have consistent look and feel with
greater website

2. Clear category pages that are accessible from author boxes on
blog posts

3. Sticky table of contents in left rail of blog posts

All categories page consolidates all available categories and Blog post

links to top blog posts for each

Things to avoid

1. No blog-specific navigation. When on a blog post, no way
other than the back button to return to the blogs
homepageffilters

2. There are tag pages to go along with category pages,
accessible by clicking on tags at the bottom of blog posts. This
makes for duplicate pages and could cause bloat

Category
page

3. Tags that communicate what blog posts are about are difficult Tag page
to find - either in light gray in the author boxes or all the way at

the bottom of the page Splunk> turn data into doing’

Homepage


https://www.dynatrace.com/news/category/aiops/
https://www.dynatrace.com/news/blog/devops-engineers-tools-deploy-test-evaluate-repeat/
https://www.dynatrace.com/news/blog/devops-engineers-tools-deploy-test-evaluate-repeat/
https://www.dynatrace.com/news/category/
https://www.dynatrace.com/news/tag/aiops/
https://www.dynatrace.com/news/blog/

Search

Competitive heuristic: overall blogs experience

PRODUCT CUSTOMERS PRICING SOLUTIONS DOCS

Datadog acquires Cloudcraft

asour sioc toom Q | cersmmreornee |

DATADOG

A

fJ Cloudcraft

> by DATADOG

diagrams.

\

Datadog

https://www.datadoghq.com/blog/

Best practices for endpoint security in

Opportunities

1. Strong, vibrant image strategy that uses lots of quality product imagery and matches the

Solution that enables you to create dynamic

architecture

look and feel of imagery on the greater website

2. 4 clear category pages that are housed at the same level of hierarchy as the blogs
home (“The Monitor”)

3. Comprehensive descriptions of blog posts on cards

4, Blog posts have a sticky guide in the left rail that includes both anchor links to in-page

sections and links to other hyper-related blog posts. Some blogs also include a free trial
button or a gated asset promotion beneath the guide

5.  You can click on a headline within the blog post and get the anchor link for that section

Things to avoid

1.  Asearch bar is present in the blogs-specific sub-navigation, but it's actually site-wide
search and not blogs-specific search. This could be confusing

Expanded ’ et
i ty ¥
Telametry A enironment
Hr bl
r % ]
gt
i =
% Vi
i with OAuth
==

2. Blogs-specific sub-navigation not displayed on tag or blog post pages. However, you e
can reach all the same links from the global navigation, which allows them to get away
with this

3. Blog posts start with huge imagery that makes you have to scroll far to reach the blog
contents

4.  Tag pages are only accessible by clicking on tags on the top of blog posts (which look
like breadcrumbs), which makes for discovery of relevant content difficult

a. Having tag and category pages could cause for difficult maintenance moving
forward

Homepage

L0A0 MoRE

PRODUCT CUSTOMERS PRICING SOLUTIONS DOCS

DATADOG

Best practices for endpoint
security in cloud-native
environments

200

Editor's note: This s Part 2 of a five-part cloud security series that covers
ints, applicari

perimeter 5
sensitive data, and service and user accounts from threats.

I Part] of this series, we looked at the importance of securing the perimeter of an

0 stop active threats

Butfirst, we'l

A primer on endpoints

For the sake of

this post,
d 5. For

h

components like servers and databases.

traditional

ke workstations o cloud workloads:

Cloud-native Environment

based on industry and regulatory standards. On top of that, some teams may be
These

dat

ABOUT BLOG LoGIN Q | GersTamTeD FREE

22 SPLUNK INC.

Part 1: Best practices for
network perimeter security
in cloud-native environments

Part 2: Best practices for
endpoint security in cloud-
native environments

A primer on endpoints

Common endpoint
weaknesses and threats

Map all connected endpoints

Implement effective
management practices to
control access

Monitor all connected
endpoints and their activity

Complete endpoint security
for cloud-native infrastructure

)y doing’

Blog post page


https://www.datadoghq.com/blog/securing-cloud-native-infrastructure-endpoints/
https://www.datadoghq.com/blog/

Competitive heuristic: overall blogs experience

Drift

https://www.drift.com/blog/

Opportunities

1.

2,

Editorial-style look and feel homepage with consistent
visual/photography language

Full-width asset promotions to break up blog page content

o However, we don’t recommend using large images with
embedded buttons and text

Things to avoid

1.

No blog-specific navigation. Blog homepage takes on a
resources-specific navigation, which goes away on blog post
pages

No tagging or categories — makes it difficult to see how blogs
are related

Because of this, no visible hierarchy or IA within blogs

Inconsistent use of title and sentence case for blog headlines

DR,FT} PRODUCT v USE CASES v CASE STUDIES RESOURCES v PLANS
Blog Events Training & Certifications Podcasts Community
B2B MARKETING STRATEGIES N avi g ation
HERE'S WHAT VETERANS DAY
MEANS TO 4 DRIFT VETERANS
Novemer 12022
MICROSOFT DYNAMICS THIRD-PARTY COOKIES MORE INTEGRATIONS, §
INTEGRATION, PLAY! AND REAL-TIME INSIGHT
MARKETPLACE, AND SERVICE NEW THIS QUARTER AT | .
SOSNTVIEW; NOVEMEER RELEASES DRfFT oas
2 LinJ T
© o
] T — (=] porta
ﬁ v - ] m i R o
‘ . v b S Todaythebest
e .. a1 ==
- low re e
3TIPS TO CREATING AN SDR TO AE INSIDE DRIFT: MEET CHI S
HANDOFF WHERE EVERYONE Wi CARDONE, CUSTOMER § - DRSFT
MANAGER, FOCUSED M THE FUTURE OF DIGITAL >
Eﬁsﬁl}lE"cEs IS ALL STATEOE 1ons
AND ( r &
" cetmerepon )
12 B2B MARKETING STRATEGIES TO
START INVESTING IN TODAY
ooooooooo 3 3
WELCOME TO THE INSIDE e ot
elp you drive impact, grow your busin
1. GO-TO-MARKET (GTM) ALIGNMENT
19%faster and are
nnnnnnnnnnn igned companies?
pa
nnnnnnnn @™
rGTM G
cganization, GTM teams typicalyconsist of sales, marketing, rodct, and customer success. "
Blog post

Oswnee T em— .

Homepage

Splunk > turn data into doing’


https://www.drift.com/blog/

sumo logic Platform  Customers  Pricing ~ Docs  Resources Company Contactus ~ Support

Competitive heuristic: overall blogs experience

Patiom  Cotomers Pidng Docs osouces Compory /N coukec 0 BROWSEBYTOPIC

Application observabilty  AWS
""" Resource center

Cloud SIEM  Cloud SOAR
Sumo Logic recognized as a Lead

Outperformer in the 2021 GigaOn

Resource Center

abook ; naivo 2021 Rador R SIEMys SOAR

Modern SOC tools

Blogs. 2022 Gartner® Magic
How SAP supports the cultural shift to Quadrant™ SIEM
DevOps

Sumo Logic

https://www.sumologic.com/resources/blog/ e B

View all blogs >

Global navigation
Opportunities

Blog resources

. . L . Blog post page
1. Blogs receives a dedicated section in the resources flyout menu in the —

global navigation, displaying 4 featured blog posts and tags for available
topics

Communicating the value of Sumo Logic in EMEA

2.  Filter allows users to refine the collection the blogs to a set of options
relevant to them

3. Blog post right rail is used to promote a free trial as well as a spotlight .
gated asset :

Things to avoid

1. Blogs are folded into the greater resource center and treated as another - et oty
content type, rather than getting their own section. Though this may help
with content discovery for non-blog assets, it limits the ability to present a
curated blogs exploration experience

2. Noimagery used to promote blog posts, just a generic graphic repeated
for almost all assets

3. Search bar seems randomly placed in the right rail

Homepage

What did you do before coming to Sumo Logic?



https://www.sumologic.com/resources/blog/

Tweet

functionality
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Competitive heuristic: tweet functionality

Summary and Recommendations

For tweet functionality

e Place “Tweet” buttons adjacent to key takeaways or concepts within the
blog body, so that each button maps to a single takeaway or concept.

e Pre-populate the tweet with a succinct phrase that closely matches the
headline of the page section the “Tweet” button pertains to.

e |If there is a key, communicative image for that section, such as an
infographic or diagram, include that in the tweet’s pre-populated
contents.

e Use an anchor link in the tweet’s pre-populated contents that links
directly to the relevant page section.

e Visually differentiate the section “Tweet” buttons from the Twitter share
button that allows users to share the entire article as a whole.

Splunk S turn data into doing



Competitive heuristic: tweet functionality

Datadog

https://www.datadoghq.com/state-of-serverless-2020/#2

¥ pataboG

01

There are multiple “Tweet”
buttons throughout the page that
allow users to tweet the concept
of that page section.

is not just for small, cloud-native

lew @datadoghq research finds that AWS
Lambda usage is actually more prevalent in larger
i ht £

serverless-2020#2
https://twitt /dd._i
06113/photo/1

THE STATE
I —

SERVERLESS

02

Clicking it opens Twitter, where
the tweet modal appears
pre-populated with tweet text,
image, and link.

Each different “Tweet” button
throughout the page has different
tweet text based on that page
section.

L 4 Home % Q  Search Twitter
© @ What’s happening? What’s happening
. T FIFA World Cup - LIVE
# BBE*-OBE \ Saudi Arabia vs Mexico .
a4 Show 7 Tweets
#Willow |3
2 Now Streaming on Disney+
8 @ fess is not just for small, i i
research finds that AWS Lambda usage s actually more prevalent in larger
In] datadogh rve.
Stroud
5] Lambda Usage by Environment Size i
i Trending
LAMBDA USAGE Waddle
=) IS MOST COMMON 3848 Twee
Trending
] Jamo
e Show more
onmer Who to follow
ocople in @aberyc's Twitter Circle can see this Tweet Miasma Chronicles & g
@MiasmaChron
o 2 @ Promoted

>

03

Tweet image matches the image
in that page section.

© 2022 SPLUNK INC.

¥2 paTADOG

£ LAMBDA USAGE
g= ISMOST COMMON

04

Clicking on the link in the tweet
brings you directly to that page
section, not the top of the page,
with an anchor link.

Splunk S turn data into doing


https://www.datadoghq.com/state-of-serverless-2020/#2
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Competitive heuristic: tweet functionality

Medium

https://medium.com/design-bootcamp/visualising-12-laws-
of-ux-psychology-through-food-metaphors-fibfe0dbe608

W  Home % Q Search Twitter @ rooisnes nsoctcamp

o Q

QU sesich . © @ What's happening? What's happening

LFitesLaw o . om | R g e yome
. “should be large enough” is Hernand # E8ron Tt Saudi Arabia vs Mexico .
h uxde 12-1;
. . B . " . hrough-f Q ts Visualising 12 laws of UX & psychology through
The time to acquire a target is a function of the distance to and size of the sourcemsocial.w] “should be large enough’—Steffan Morrs Hemandez oy metaphors
target. =] Now Streaming on Disney+
B Promoted by Wilow Q

Targets that can be touched should be large enough to accurately select them R ;_*"":’ Q - .
and placed in areas on an interface where they can be easily accessed and 2 . . 5 Visualising 12 Laws of UX &
selected. This is particularly important for buttons and icons where their touch Psychology Through Food More from Medium
target should follow user interface guidelines. a Metaphors O MelodyKon

O Do

Your portfolios F‘
v s % .

z @ imar B0t
SReasonstoNot
starta UX
Designer Carser..

More from Medium

Melody Koh & -
Fitt's Law 8 veoyiony [
Your portfolios = Who to follow Image by teffan Morris Hernandez 2 e rome
areborng oo [
° @ iman ins 9 g"i@ m During my training in becoming a Product designer, | referenced Jon Yablonski Design Trends
ima ... in Boot.. \
h ° o & (;0:’, ! ‘s Laws of UX for many stages of the design process to ensure that my designs PP ———
- 5 Reasons to Not ! ci gy S
v e T Lo @  cweatmpmmn o " BB

01

Users can highlight any text in
the body, and a tooltip appears
giving users the option to
highlight, comment, tweet, or
take a personal note for that
highlighted text.

02

Clicking the tweet option opens
Twitter, where the tweet modal
appears pre-populated with the
exact highlighted text, the author
of the article, and a link to the
article.

03

Tweeting doesn’t add any
imagery or other media, just the
link.

04

Clicking on the link in the tweet
brings you to the top of the
article, regardless of where in the
page the highlighted text is.

Splunk > turn data into doing’


https://medium.com/design-bootcamp/visualising-12-laws-of-ux-psychology-through-food-metaphors-f1bfe0dbe608
https://medium.com/design-bootcamp/visualising-12-laws-of-ux-psychology-through-food-metaphors-f1bfe0dbe608

Print CSS
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Competitive heuristic: Print CSS

Summary and Recommendations
For print CSS

e Focus on the content and not the

interactivity on the page
o Remove any elements that would take the
users off of the page if they clicked on it
o Grey out social share links and tags

e Use a format similar to mobile
o e.g “hiding” some navigational elements

e Add the title of the blog at the top of
every printed page in small print

e For videos include the thumbnail and
video icon

Splunk > turn data into doing’



Competitive heuristic: Print CSS

Zendesk

https://www.zendesk.com/blog/5-secrets-encourage-return-customers/

Opportunities
1. Minimizing or changing the navigation to mobile view

2. Moving items from the right/left rail to the top of the body of the
page
Things to avoid

1. Remove or “grey out” any items that would navigate the user
off the page or is only beneficial when viewing on the website

a. e.gfields, check boxes, social share links

Print CSS

Yoin@o

Blogs Post



https://www.zendesk.com/blog/5-secrets-encourage-return-customers/
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Competitive heuristic: Print CSS

Dynatrace

https://www.dynatrace.com/news/blog/what-is-site-reliability-engineering/

Opportunities

1. Moving the table of contents from the left rail to the top of the
body of page

Things to avoid

1. Having text/logos/images overlap each other
2. Including links/images that will not show

3. Remove or “grey out” any items that would navigate the user
off the page or is only beneficial when viewing on the website

a. e.gfields, check boxes, social share links

ining’

Print CSS EEEREE  Blogs Post



https://www.dynatrace.com/news/blog/what-is-site-reliability-engineering/
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Competitive heuristic: Print CSS

Elastic 5

https://www.elastic.co/blog/how-to-add-a-store-locator-to-your-ecommerce-store S
front-with-elastic vt

Opportunities

1. Moving the recommended articles found in the right rail to the
bottom of the page

2. Enlarging images

Things to avoid

1. Avoid including Global nav vertically

a. Use mobile view or do not include it

2. Remove or “grey out” any items that would navigate the user
off the page or is only beneficial when viewing on the website

a. e.gfields, check boxes, social share links i

Print CSS


https://www.elastic.co/blog/how-to-add-a-store-locator-to-your-ecommerce-storefront-with-elastic
https://www.elastic.co/blog/how-to-add-a-store-locator-to-your-ecommerce-storefront-with-elastic

Competitive heuristic: Print CSS

IBM

https://research.ibm.com/blog/label-sleuth

o From unlabeled text to a working
led text to a working — cla: rin a few hot
afew hours

Opportunities
1. Changing navigation to mobile view

2. Social links and tags are moved from the left rail to the bottom
of the page

Things to avoid

1. Placing content that will not show

Notes:

- Text links found in the body paragraphs remain

>

Blogs P
Print CSS ogs Post

Y —



https://research.ibm.com/blog/label-sleuth

Competitive heuristic: Print CSS e ~

Datadog

https://www.datadoghqg.com/blog/securing-cloud-native-infrastructure-endpoints/

Opportunities

1. Make the page similar to mobile view
2. Enlarging images

3. Social share links are greyed out

4

Content found in the right rail is moved under the image in the

body of the page
Things to avoid
1. Placing content that will not show

Notes:
- Text links found in the body paragraphs remain

Print CSS

Blogs Post -

s


https://www.datadoghq.com/blog/securing-cloud-native-infrastructure-endpoints/

Competitive heuristic: Print CSS P

University of Idaho Murders: Now It Looks Like
John “Jack” Showalter, Right?

Did this dude “flee” to Africa with his doctor parents?

| |
Medium 2 o
SHOWALTER
https://tedbauer.medium.com/university-of-idaho-murders-now-it-I g
ooks-like-john-jack-showalter-right-efbe57a2cd17

........
.....

ooooo

Opportunities
1. Make the page similar to mobile view

2. Enlarging images

JOHN "JACK" 4

SHOWALTER

3. Content found in the right rail is removed

4. Related articles are removed

Things to avoid

1. Remove or “grey out” any items that would navigate the user
off the page or is only beneficial when viewing on the website

a. e.gfields, check boxes, social share links

Notes: 0 —

- A box with a video icon is used to inform the reader that a video
is on the pag

Print CSS



https://tedbauer.medium.com/university-of-idaho-murders-now-it-looks-like-john-jack-showalter-right-efbe57a2cd17
https://tedbauer.medium.com/university-of-idaho-murders-now-it-looks-like-john-jack-showalter-right-efbe57a2cd17

